











The Product Strategy of





This thesis is obtained from the development of products in which I was directly involved
The product development of the home-use product is developed based on the analysis of the
consumer's needs. At present, many home electrical appliances are introduced to the market
widely and then later matured. However, an enterprise is always studying matured products
in order to make the consumers demand increased.
This is because it is the matured products which bring profit to an enterprise.
This thesis examines, with concrete instance, about product development in order to
revitalize the market with matured home-use product.
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